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The Children’s Museum
Isn’t Just Playing Around

"The Country's Best Museum for Kids."
People Magazine

Since its founding in 1913, the
Museum's educational programs and ex-
hibits have expanded in scope to include
the study of cultures, the man-made
world, and the process by which people
grow and learn. Over the years, the
Children's Museum has become a national
model of innovative education with a
strong commitment to the New England
area.

In the early 1960's, the Museum ex-
panded its activities to include commun-
ity based programs, curriculum develop-
ment, educational research, and training
programs for teachers and community
workers. Experiments on new ways to use
exhibits to present information and
concepts to children and adults were
eagerly accepted by visitors and pro-
fessionals.

Traditional glass cases were replaced
with interactive exhibits in which visi-
tors directly participate: making their
own movies, celebrating a Japanese Festi-
val, or using a computer terminal --
just to name a few.

In short, the Children's Museum is
committed to helping everyone -- espe-
cially children -- learn from an increas-
ingly tough and demanding world through
direct experiences with real materials.
We believe in learning by doing.

“Changing the meaning of the word
‘museum’."
Smithsonian Magazine
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We are a place to learn, through
direct participation in provoca-
tive exhibits and programs.

o We are a source of workable edu-
cational materials and ideas for
use in classrooms, neighborhood
centers and homes,

We are a training and consultative
service for teachers, museum pro-
fessionals, group leaders, parents
and others committed to the educa-
tion of children.

o We are a national research and
development center, experimenting
with non-traditional forms of
education and a more dynamic role
for museums.

In July, 1979, the Museum opened its

new home on Boston's exciting waterfront.
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Qur presence in the city has given us
the opportunity to reach more individ-
uals than ever before, both at the
Museum and in the classrooms and commun-
ity centers throughout the region.

Our Corporate Membership Program
allows your employees to take full ad-
vantage of our many resources and helps
the Museum in underwriting the costs of
services to these children, teachers,
community workers and parents. Further-
more, a Corporate Membership in the
Children's Museum may be used in your
business as an employee incentive pro-
gram, as an employee benefit, or as a

gift to clients and visiting dignitarijes.

We invite you to become a Corporate
Member in the Children's Museum.

Benefits And Fees

As a Corporate Member in the Children's Museum, you receive:

o "Admit 1" passes, or you may ask the Museum to distribute them, with your
compliments, to groups and individuals requiring free admission.

Becngnition of your support
in our lobby and in the
Annual Report.

A poster for display in your
offices, reception area, or
cafeteria.

o Free subscription to our
lively newsletter, informing
you of upcoming events, ex-
hibits and performances.

o A discount off "after hour"
function space rental fees

Supporting $100 50 “"Admit 1" passes
Contributing $250 125 “Admit 1" passes
Sustaining $500 250 "Admit 1" passes
Patron $750 375 "Admit 1" passes
Benefactor $1,000 500 "Admit 1" passes

Ass?ciate Director's $2,500 1,250 "Admit 1" passes
Club
Director's Club $5,000 2,500 "Admit 1" passes

for a private party (for more
information, call 426-6500).

Exhibits, Programs

And Services
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The Children's Museum offers a variety of exhibits, programs and services to our
community. Annually, 400,000 visitors enjoy our provocative, educational, hands-on
exhibits, and an additional 300,000 adults and children in over 100 communities are

reached through our multiplier out

Giant's Desktop

Playspace: Early Child Development
Spree Spinner Factory

Small Science

Living Things: Animals

City Slice

Grandparents' House

Work

Computers

How Movies Move: Zoetropes

WKID - TV

We're Still Here: Native Americans
Hall of Toys & Doll Houses
Japanese House

Waterplay

Bubbles

Health Clinic

Raceways

reach programs and services. They include:

Work Experience for Teenagers

Special Needs Program

School and Group Visits

Study Storage

Kit Rentals

Recycle

Workshops, courses and seminars

Volunteer Program

Free Friday Nights

Performance Series

Film Series

Special Events, like:
Toodler Takeover
Dental Health Day
Ethnic Festivals
PuppetSundays
American Indian Day
Japanese New Year Celebration




YES...

We Want A Corporate Mem‘bersh1p

Please enroll us at the following Tlevel:

$100 $250 $500 $750

$1,000 $2,500 $5,000 Other
Please send “Admit 1" passes at $2 each =%
Please distribute "Admit 1" passes to individuals and

n
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groups requiring free admission, with our compliments, at $2 each

TOTAL AMOUNT ENCLOSED $

Name of Company Contact Person Title

Name of Company for our Lobby Recognition

Type of business ' Number of employees
Address

{ )
City State Zip Code Phone Number
Authorized Signature Title Date
Please send us posters for display.

.

Please return completed form to: Drew Souerwine
Development & Membership Manager
The Children's Museum
300 Congress Street

Voice and TTY-TDD; 426-6500 Boston, Massachusetts 02210-1034
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